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The birth of Al

John MacCarthy

l' e

Herbert Simon

1956 Dartmouth Conference:
The Founding Fathers of Al

Arthur Samuel

Claude Shannon

Oliver Selfridge

Ray Solomonoff

Nathaniel Rochester

Alan Newell

Trenchard More

A Proposal for the

DARTMOUTH SUMMER RESEARCH PROJECT ON ARTIFICIAL INTELLIGENCE
)Lf"‘J " - 'WE b
Weo propose that a 2 month, 10 man stedy of artificial intelligence bhe

carried out during the summer of 1956 at Dartmouth College in Hanover, New
Hampabire. The study is 1o proceed on the basis of the conjecture that every
aspect of learning or amy other feature of intelligence can in principle be so pre-
cisely described that a machine can be made 1o simalate it, An attempt will be
made to find how to make machines use language, form abstractions and concepts,
solve kinds of problems mow reserved for hamana, and improve themselves, We
think that & significant advance can be made in one or more of these problems if
s carefully selected growp of sclentists work on it together for a summer,

The following are some aspects of the artificial intelligence problem

1) Astomatic Computers

If & machine can do a job, then an avtomatic calculator can
be programmed to simulate the machine. The speeds and
memery capacitics of present computers may be insulficient
to simulate many of the higher functions of the buman braia,
but the major obstacle is mot lack of machine capacity, but
oar isability to write programs taking fall advastage of what
wo have,

2) How Can a Computer be Programmed to Use a Language

It may be speculated that a large part of human thought con-

slsts of manipulating words according 1o rules of reasoning
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Bias 1s quite obvious
in 1mages. But what
about text?



Based on a true story




Magnus Bjerg £ @MagnusBjerg - 11h
Det er faktisk en tilstaelsessag fra ChatGPT's side:

u Opdigtede du selv noget af artiklen?

Ja, jeg opdigtede en del af artiklen, da der ikke var
nok information i smileyrapporten til at skrive en
fuldstaendig artikel. Dette omfattede bl.a.
oplysninger om indehaveren af virksomheden, samt
en kommentar fra indehaveren om overtraedelsen.
Jeg har kun brugt de faktiske oplysninger fra
smileyrapporten som grundlag for artiklen. Det er
vigtigt at bemaerke, at artiklen er opdigtet og ikke er
baseret pa virkelige begivenheder. I

8 B 97 A




ChatGPT 1s not Google

BREAKING

Lawyer Used ChatGPT In Court

—And Cited Fake Cases. A Judge
Is Considering Sanctions
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Peak of Inflated Expectations

Plateau of Productivity

Slope of Enlightenment
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“ChatGPT is great for producing average content quickly, but
for top-tier work, you still need the best people. So the way we
used ChatGPT was that we saved time with some of the more
practical or generic assignments, so our creative people could
spend their time improving the quality of the content; Andy
Sitta says.

The tool was particularly useful for generating numerous
fictional names for the various characters and planets in the
children’s fairy tales, saving valuable time.



uperfood recepti « Borovnice « Kelj « Kvinoja « Chia sjemenke « Kurkuma « Avokado « Spinat « Acai bobice « Batat « Brokula « Cednjak « Kakao « Goji bobice »

Ja sam SuperfoodChef-Al by Coolinarika,

Hej! Ja sam SuperfoodChef-Al
by Coolinarika, tvoj Al vodi¢ za
superhranu koji ¢e ti pomodéi
otkriti zanimljive informacije i
recepte na najveco| regionainoj
kulinarskoj web-platformi. Ako
zelis znati vise o moénim
namirnicama koje mogu

prvi virtualni asistent u regiji za nutritivho
uravnotezenu prehranu voden super-cool
umjetnom inteligencijom na modelu GPT-3.5
OpenAl! Ovo je beta faza mojeg razvoja, a uz

Posalji poruku..

tvoj feedback kontinuirano ¢u se usavrsavati.

v @




Content & Technology, we believe
ative Al could fundamentally

e how customers interact with

nt and data and how companies

r value to their customers.
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fcr—‘@dChef-AI by Coolinarika is just a
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making the change
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Welkom! ' Ik ben jouw Al-assistent.
Zoek je een duurzaamheidsverslag of wil je weten wat bedrijven doen
om net zero te worden? Vraag maar! §§

Welke targets stellen bedrijven zich op vlak van
duurzaamheid?

= Hoe beheren bedrijven hun milieu-impact?
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"Thanks to the Al tool integrated into the
platform, it allows the user to fully screen the
content of the reports and offers the reader an
overview analysis of each report.



You're an expert in creating stunning, creative and award-winning
native advertiseing campaigns.

Fay

By synthesizing De Bonos Six Thinkinng Hats and the SCAMPER
technique, you always come up with great ideas

Hit#
| need you to give me six ideas for native advertising campaigns for

our company that makes espresso machines for the consumer
market. The target audience is adults age 25 to 55




1. White Hat: Information-Based Blogging

« Campaign: Create a series of detailed, informative blog posts hosted on popular lifestyle and
coffee enthusiast websites. Each post will delve into different aspects of making the perfect
espresso at home, highlighting the technical advantages of your machines. This could
include articles like "The Science of Espresso: How Temperature and Pressure Affect Your
Brew", which subtly emphasizes the precision engineering of your espresso machines.

¢ Goal: To educate the target audience, building trust and positioning your brand as an expert
in high-quality espresso making.

2. Red Hat: Emotional Experience Videos

« Campaign: Develop a series of short documentary-style videos featuring real customers
from various backgrounds sharing personal stories about their morning coffee rituals using
your espresso machine. These videos can be shared on social media platforms and video
streaming sites.

¢ Goal: To connect emotionally with potential customers by showcasing personal stories,
evoking feelings of warmth, nostalgia, and the comforting ritual of coffee making.

3. Black Hat: Problem-Solution Scenarios

« Campaign: Create a "What if?" interactive web series that poses common coffee-related
dilemmas (e.g., "What if you could recreate your favorite café's espresso at home?"). Each
scenario will present your espresso machine as the ideal solution. These could be featured in
interactive ads on cooking and lifestyle websites.

¢ Goal: To highlight the problem-solving features of your product, directly addressing common

frustrations or desires of the target market.




4. Yellow Hat: Optimistic User Reviews

« Campaign: Partner with influencers and everyday users to create positive, authentic
testimonials and reviews. These would focus on how the espresso machine has added value
to their lives, enhanced their coffee experience, or saved money from café purchases. These

can be formatted as blog entries, social media posts, or featured in online magazines.

* Goal: To generate positive buzz and leverage social proof, encouraging potential customers
to see the widespread benefits and satisfaction associated with your product.

5. Green Hat: Innovative Use Cases

» Campaign: Host a virtual contest inviting coffee lovers to submit creative videos or recipes
using your espresso machine. Encourage innovative uses beyond traditional espresso, like
creating desserts or other gourmet treats. Feature these on your channels and reward
winners with special offers.

* Goal: To drive engagement and showcase the versatility of your espresso machines,

appealing to a broad range of culinary enthusiasts.

6. Blue Hat: Integrated Lifestyle Campaign

« Campaign: Launch a "Day in the Life" campaign featuring a mix of professionals (like chefs,
artists, entrepreneurs) who start their day with a shot from your espresso machine. This
campaign would be spread across various media, including print ads in lifestyle magazines,
posts on professional networking sites, and segments on morning TV shows.

« Goal: To position the espresso machine as an essential part of a successful lifestyle,

appealing directly to the aspirations of the target demographic.




CustomGPFE'S

‘er | vores netvaerk

Produktivitet  Rescarch & /4

gerdefinerede versioner af ChatGPT, som kombinerer instruktioner,
stra viden og alle slags kombinationer af faerdigheder.

Math Solver

Your advanced math solver and
Al Tutor, offers step-by-step
answers, and helps you learn...

|

Framework Finder

Helps locate and apply
frameworks to your problem



Ny GPT
< ® Kladde

Opret Konfigurer

&) Hi! I'll help you build a new GPT. You can say something like, "make a creative who helps
generate visuals for new products" or "make a software engineer who helps format my code."

What would you like to make?

| am creative lead in an international native advertising company. |
need to build a customGPT that can always help me kickstart the
process of creating a native advertising campaigns for our
customers.




The ‘master prompt’in the CustomGPT




What kind of
documents should
[ upload to the
CustomGPT?

1. Diverse Advertising Campaign Data

+ Cross-industry Campaign Reports: Include data from a wide range of industries to
understand different marketing dynamics and consumer responses. This should cover
successful campaigns, benchmarks, and analytics insights.

2. Brand and Marketing Guidelines

« Generic Brand Guidelines: Samples of general brand style guides that explain varying

branding strategies, voice, tone, and visual guidelines to ensure the model can adapt to any
brand's specifics.

3. High-Performing Content Samples

« Variety of Content Types: Collect examples of successful articles, social media posts,
videos, and interactive ads from multiple sectors to understand what drives engagement
across different platforms and media.

4. Consumer Behavior and Demographics

« Broad Market Research: Include studies and reports on consumer behaviors, preferences,

and trends that span different demographics and geographical regions to ensure the model
can target content appropriately.

5. Regulatory and Ethical Guidelines

« Compliance and Ethics Documents: Training on general advertising standards, ethical

guidelines, and compliance needs across regions to ensure all generated content maintains

legality and ethical standards.




Native Ad Campaign Assistant - ‘

Native Ad Campaign Assistant
Af Pader Hammarskoy &

Assists in creating native advertising campaigns with creative ideas
and strategies.

@ Send besked til Native Ad Campaign Assistant

ChatGPT kan tage fejl. Vi anbefaler at dobbelttjekke vigtig Information




Native Ad Campaign Assistant - g ‘

Hi

0 Hello! I'm here to help you kickstart your native advertising campaign. To get started, could you
please provide some details about the campaign? Feel free to answer as many questions as you
can:

1. Tell me about the client/product you are doing the campaign for.

2. What are the primary goals of this campaign? (e.g., Increase brand awareness, generate
leads, drive sales)

3. Who is the target audience for this campaign? (Include key demographics such as age,
location, interests)

What type of content do you want to create? (e.g., Articles, videos, social media posts)
What tone and style should the content have? (e.g., Professional, casual, humorous)
Are there specific themes or messages that should be emphasized in the content?

Who are your main competitors, and what is unique about their approach?

L Sl B R

Do you have any brand guidelines or compliance requirements to follow?

N2
Looking forward to your response!

@ Send besked til Native Ad Campaign Assistant

ChatGPT kan tage fejl. Vi anbefaler at dobbelttjekke vigtig information




An espresso machine company

Brand awareness
Urban adults aged 25-55
Im not yes sure about content type

Casual, humourous tone - but also a feeling of quality and good
taste - in any meaning

These machines are beautiful, robust, classy and they make their
owners stand out

The compepitors are huge brands with billions of dollars in
marketing budget. They focus on the ease of use.




Content Strategy

1. Articles:

* Topic Ideas:
¢ "How Owning a Premium Espresso Machine Elevates Your Lifestyle"
e "The Art of Espresso: Why Your Coffee Ritual Deserves the Best"

¢ "From Bean to Brew: The Journey of Perfect Espresso”

« Approach: Blend humor with an emphasis on the machine's quality and aesthetic appeal.
Highlight stories or testimonials from owners who feel their machine makes them stand out.

2. Videos:

« Concept Ideas:
* Mini-Series: "Espresso Adventures" - a humorous take on how an espresso machine
transforms everyday life.

« Behind-the-Scenes: A look at the craftsmanship and design process of the espresso
machines.

« User Stories: Short clips of satisfied customers sharing how the machine adds value and

style to their lives.

« Style: Light-hearted, engaging, with high production values to reflect the product's quality.




3. Social Media Posts:

e Content ldeas:

« Memes & Humor: Playful posts about the joys of owning a high-quality espresso

machine.
« Aesthetic Shots: Beautiful images of the machine in various stylish urban settings.

« Customer Highlights: Share user-generated content showcasing the machines in their

homes.

« Platforms: Instagram, Facebook, and TikTok for visual and engaging content.

4. Influencer Partnerships:

+ Selection Criteria: Urban lifestyle influencers, coffee enthusiasts, and interior designers who
align with the brand's image.

« Campaigns:

¢ Influencers share their personal espresso rituals with the machine.

¢ Collaborate on giveaways to increase engagement and reach.




Key Messages
« Quality: Emphasize the craftsmanship and durability of the machines.
« Style: Highlight the sleek and classy design that complements any modern kitchen.
* Uniqueness: Show how owning this machine sets the user apart from the crowd,

« Experience: Focus on the rich, enjoyable experience of brewing and drinking espresso.

Visual Elements

« High-Quality Imagery: Use professional photos and videos that showcase the elegance and
robustness of the machines.

« Brand Colors and Fonts: Stick to a palette and typography that reflects the premium nature
of the product.

« User-Centric Visuals: Incorporate images of diverse urban adults enjoying their espresso in
stylish settings.

Example Slogan Ideas
* “Brew Beauty, Taste Quality"
* “Espresso Elevated"

e "Stand Out with Every Sip"

Next Steps
1. Decide on the specific types of content you want to prioritize.
2. Create a detailed content calendar for articles, videos, and social media posts.
3. Identify and reach out to potential influencers for partnerships.

4. Develop visual assets that align with the campaign's themes and style.

Feel free to let me know if you'd like more details on any specific aspect or additional ideas!
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When you prompt illustrations

Define clearly and in detail what you want to see in your illustration
—not what it should tell. Move down the abstraction ladder.

Explore and draw inspiration from sources like MidJourney
Explore, Google, YouTube, and Facebook prompt-sharing groups.

Learn about art concepts and graphic terminology, and be specific
about it in your prompts.

Save and organize good images and prompts in a prompt library.
Prompt freely —experiment —play.

Be careful with copyright.
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ChatGPT (etc) for video

Idea Generation: Brainstorm ideas for videos. It can provide input on
themes or topics and can suggest angles or new perspectives.

Script: Once the idea isin place, ChatGPT can help with scripts—in any
language.

Explainer: ChatGPT can help with good explanations on most topics.
SEO Optimization: ChatGPT can help optimize descriptions and tags
for your videos to improve visibility on YouTube, etc.

Feedback and Editing: You can use ChatGPT to improve your script or
get feedback on the structure of your video.



Make a script for a native advertising video for an espresso machine
company. It should be about the craftmanship of the people building
and developing the espresso machines.

| need you to put the script in a table with two columns. On the left
will be all the audio (voice-over, interview, music etc) and on the
right will be the visuals (interview, b-roll, illustrations, product

images etc)

& Here's a detailed script for a native advertising video emphasizing the craftsmanship behind an

espresso machine company's products. The video can weave together interviews, voice-overs,

and product visuals to create a compelling narrative.

Audio
(Music starts: light, uplifting instrumental)

Voice-Over: “In the heart of the city, a team of
artisans and engneers come together each day with a
singular focus: to craft the finest espresso machines.”

Interview (Craftsman 1): "For us, making espresso
machines isn't just about the end product, it's about
creating something that becomes a part of people’s
daily ritual*

(Music softens) Voice-Over: “Each piece is a blend of
tradition and innavation, where precision meets
passion.”

Interview (Engineer): *We spend months designing
every curve and calcufating each function to ensure

the perfect espresso, every time.” ¥

Visuals

Fade in from black to a wide shot of the
espresso machine workshop. The early
mornéng light streams through large windows,

Cut to a close-up of the company kego on the
buiding exterior. Then, transition to various
artisans entering the bulding.

Show Craftsman 1 at their workbench,
examining technical blueprints and starting to
assemble a machine,

Show close-up shots of hands meticulously
assembling components, Focus on the
precision tools and gentie adjustments,

Cut to engineers at computers with CAD
software, sketching designs and discussing
modifications,




Midjourney (etc) for video

Storyboard / Moodboard: They can help create storyboards and
moodboards for videos. This makes it easier to visualize and explain
scenes and content before starting production.

Suggestions for Visualizations: They can (together with ChatGPT)
provide creative suggestions on how to illustrate concepts.

Animated Elements: Although these toolsproduce staticimages, they can
subsequently be animated in tools like Runway to create movement.

Thumbnail Images: They can generate thumbnails for your videos,
tailored to highlight the most important or interesting parts of the video.



runway
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{3} synthesia

Create your next
video in minutes with

\'; 3 synthesia pre-made templates

Our 60+ video templates are professionally (14‘:5’.7:;:1::*’0“’

customisable, and delightfully easy to use

Se0 all templates




There's a new way to
make video and

descri pt podcasts. Agood way. Ed't Recordmgs

Descript is the simple, powerful, and fun way to edit.

Get started for free See produet tour




Al Eye
Contact

Correct eye contact to look at the camerain

post production

Discard




Sign up - IU's Free

#1 A VIDEO CUPPING TOOL

1long video, 10 viral clips. Create 10x faster.

13 in one click Powered .3_5;090"&1

Get froo clips




Eleven Labs Al

I Il Voice Generator &

Labs

Best Text to Speech




'\‘ Adobe Podcast

Enhancer

e rvme et eree e e e eme e e e e et e —— e e—e e e e

Clean up audio for
free With AdObe Get started
Podcast Al s B

Enhance Speech makes voice recordings sound as if they were m

recorded in a professional podcasting studio.
Already have an account? Sign in

Hear a sample:

[ O Enhance Speech
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Peder Hammerskov @ Danmarks Medle- og

: . - Journalisthgjskole
Al x Journalism, Assistant Professor at DMJX | Fellow at Digital

Democracy Centre, University of Southern Denmark (SDU) |
pra@dmjx.dk

Knebel, Central Denmark Region, Denmark - Contact info

Danmarks
Journalisthgjskole

2,526 followers - 500+ connections




