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3,3 M total users/month
200.000+ recipes
95% UGC based platform
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I | Overweight population in the EU, by sex (BMI=25.0)

% of adult population, 2019

Croatia has

earned the title
of being

yEurope’'s most
,obese nation =
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Obesity Numbers in Adults and Children

Adults #1 iIn EU

Children #5 in EU

Children

65% off a,: s ‘and 35% of children In
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GEN Z is at the fore
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OBJECTIVE

design and create a future proof
solution that understands users'
heeds and
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short-term Al gimmicks
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..~ Creating a new sales channel
(
. adding another customer support bot
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| am SuperfoodChef-Al b
Coolinarika

The first Al-powered virtual assistant in the
region for nutritionally bal-

https://www.coolinari

by Podravka

ka.com/ai

Hello! | am SuperfoodChef-Al by
Coolinarika, your Al assistant for
superfoods that will help you discover
interesting information and recipes on
the largest regional culinary web
platform. If you want to learn more
about powerful foods that can enrich
your diet and find quick and easy
superfood recipes, you are in the right
place! Ask a question, and | will
respond very quickly. And remember,
it's important to have a balanced diet
that includes a variety of foods, but
for any questions about specific diets
and health conditions, be sure to
consult your doctor or nutritionist.
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CONVER

""Superfood (nutrient- rlch mgredlents health beneflts)

Locally sourced ingredients (iresh quality.
seasonal)

._Sustalnablllty (eco-friendly practices, Zero'waste
“recipes)
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A keyworc-based bot integrated with GenAl bot |
and multiple Al assistants

T 1" ——a
Provides links with 100% accuracy
B4 I B =

Can send multiple recommendations (recipes)

: f’\based on user prompts
¥ _ Includes emojis that match the context of the

response

Customized GenAl chatbot responses based on

o L its training data -
Grabs the interest of new users with an

engaglng and supportlve Interaction

= https://www.ceolin
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Framework Algorithms insights
' Selected OpenAl ) Created with data Partnered with

GPT-3.5 turbo for S scientists for adaptive behavioral'scientists to
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understanding 4

\ —= https: //WW'W co oMK ascOm /a i
Y \



#2 HUMAN-CENTERED DESIGN
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User-Centric Approach

iterative Design

-----------

Conducted deep-dive .
, analysis to gain deeper o

insights into their pain | °
points and preferences

Continuous refinement
and testing based on S

user feedback, user T
dietary preferences and

past interactions
SR\
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#3 PERSONALIZATION

|
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Recommendation engine Behavioral nudging
enhancement refinement
SuperfoodChetf offers Continuous improvement of
personalized responses tailored behavioral nudging
to user queries, usingan ;| mechanisms stems from user
algorithm designed to ' feedback and observed
encourage (nudge) healthier outcomes

choices

—— https://www.coolinarika.com/ai



#4 NATIVE ADVERTISING

Expert collaboration . Native fit to platform

A partnership with certified =

nutritionists and dietitians user expectations and

ensured that all contentis P seamlessly integrates into

reviewed and approved by the user experience
experts

The Al solution natively fits

— https://www.coolinarika.com/ai



. #5 USER EMPOWERMENT
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Content strategy Feedback analysis

A content strategy prioritizes Active analysis of user
user education, featuring interactions drives iterative
informative articles, videos, @ improvements to educational
and interactive content content and user

S experiences
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EMBRACING THE
CHANGE

through successtul
navigation between
iInnovation & tradition







SuperfoodChef-Al ‘has amassed a total

of over 245k users who have exchanged
more than 895k messages with it in less
then 8 months

- https://www.coolinarika.com/ai Source: Infobip Answers; Oct 2023-May



Increase time spent on

Coolinarika website
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active on Coolinari
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conversion rate to

engaged user
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REITERATE



UPGRADE



TEST



~ Allsrreversibly
~ | transforming user-
#i brand interactions
and unlocking approach (to
immense value for "~ users’ needs) is
~ brands - _wthe key

A

personalization &
'predictive




#3~Innovat|on and‘ttadition ¢an successfully
.coexist when the story is compelling and

’fathentlc
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Ksenija Latkovi¢ Kozarac

Digital communications director
Podravka

https://www.coeolin@fika.com/al



