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Next. Level. Digital. Entertainment. Media.

I USED TO HATE BANNERS



CORPFLUENCER



Natural Understanding of Platforms

Agility and Experimentation Peer Influence

Creative Content

Engagement and Interaction

Trends and Pop Culture

A 15Y OLD WITH A SMARTPHONE



THE POWER OF A COMMUNITY



Next. Level. Digital. Entertainment. Media.

200K+ CAT LOVERS

30K+ LISTENERS

MY COMMUNITIES

200K SOLD PIZZAS
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CORPFLUENCER
 a corporation with the ability to influence potential buyers of a 

product or service through content marketing



”BUT WE ARE A COMPANY 
— NOT AN INFLUENCER”





BUT WHAT ABOUT B2B?



Cordial Business Model Summit



AUTHENTIC ENGAGEMENT BUILDS COMMUNITIES
NOT INSTANT SALES



ATTENTION IS THE
 NEW GOLD



MOVING FROM PUSH TO PULL
MOVE THE NEEDLE



ENGAGEMENT MARKETING
INDEPENDENT OF FORMAT



FIVE THINGS TODO 
TO BECOME A CORPFLUENCER?



1. UNDERSTAND YOUR AUDIENCE
DEAR TO THINK OUTSIDE IN NOT INSIDE OUT



2. START SMALL, THINK BIG AND BE CONTINUOUS
THE ENTREPRENEURIAL MINDSET



3. COMMUNICATE, DISTRIBUTE AND GET HEARD
WITHOUT GREAT AUDIENCES THERE’S NO GREAT POETS



4. GET TO KNOW YOUR CUSTOMER
FOCUS ON ADDING VALUE



5. DEAR TO BE CREATIVE & THINK LONG-TERM 
STAND YOUR GROUND



”MAKE YOUR AUDIENCE THINK, MAKE THEM 
LAUGH, INSPIRE THEM, TEACH THEM 
SOMETHING NEW, AND THEY WILL REMEMBER 
YOU WHEN THE TIMES COME TO BUY”



A PARTNER THAT CAN 
HELP YOU NAVIGATE IN  
A FRAGMENTED DIGITAL 
MEDIA LANDSCAPE Henric Smolak

Country Director, Azerion Sweden
h.smolak@azerion.com

mailto:h.smolak@azerion.com

